
Group accounts
The SDS Group Account purchase option offers you 
flexibility to meet a wide range of needs among your 
clients, students, or affiliate group members. 

Partnership purchase options
SDS Partnership purchase options tailor access and 
payment options to meet your needs. It’s perfect for 
larger organizations.  

For any partnership, we can: 

• �Customize group access via a partnership Web page or 
custom link that can include your logo and branding and 
any instructions you wish to provide.

• �Allow you to designate an e-mail address where your 
clients’ reports can be sent, so you can monitor usage 
and results.

• �Provide you with a data file of your clients’ assessment 
results for further analysis.

Payment Options

• �Prepaid partnership: Prepay for a predetermined number  
of uses and choose how your clients access the test. Your 
clients link to the SDS from your customized Web page  
and aren’t required to make a payment or enter a code  
to access the test.

• �Partnership discount: Clients pay for their assessment 
via a promotional code on the SDS Web site at a 
prearranged group discount rate. 

• �Partnership referral: You receive an agreed-upon referral 
payment for each assessment completed via the SDS 
Web site using a special promotional code. 

Questions?
Our highly trained Customer Support Specialists are available to provide information about SDS group accounts and  
partnerships via e-mail or phone.

Please call 1.866.727.2884 Monday to Friday from 8 a.m. to 6:30 p.m. EDT or e-mail SDSCSup@parinc.com.

The SDS Web site (www.self-directed-search.com) allows individuals to pay for the SDS assessment on their  
own using a credit card or PayPal. 

However, there are also a variety of purchase options that allow counselors, instructors, consultants,  
coaches, professionals, group administrators, and/or referring partners the ability to provide SDS access for  
their clients, students, and/or members. 

• �Register and purchase using a simple Web-based form.

• �Prepay by credit card—and the more reports you buy,  
the more you save.

• �Receive a group ID and unique passwords corresponding  
to the number of reports purchased.

• �Clients access the assessment via the SDS Web site and  
use the group ID and a password.

• �Designate an e-mail where your client’s reports can be  
sent, so you can monitor usage and results.
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